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  U.S. loyalty rates by make & manufacturer, through Nov. 2020 & R3U.S. loyalty rates by make & manufacturer, through Nov. 2020 & R3
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 ASTON MARTIN..............	 31.1%	 51.6%	 31.1%	 51.6%

  BMW................................... 	 66.0%	 67.5%	 66.8%	 68.3%
  Mini..................................... 	 43.3%	 39.6%	 52.7%	 50.1%
  Rolls-Royce........................ 	 36.9%	 42.3%	 57.3%	 54.4%
 BMW GROUP.................	 63.8%	 64.6%	 65.5%	 66.4%

  Alfa Romeo......................... 	 49.0%	 38.2%	 62.6%	 55.4%
  Chrysler.............................. 	 28.0%	 26.7%	 56.4%	 57.6%
  Dodge................................. 	 26.4%	 26.7%	 65.1%	 65.5%
  Fiat...................................... 	 6.7%	 15.2%	 35.2%	 40.8%
  Jeep.................................... 	 53.7%	 54.5%	 64.8%	 65.8%
  Maserati.............................. 	 25.7%	 28.2%	 43.1%	 46.2%
  Ram.................................... 	 62.5%	 61.3%	 78.8%	 78.2%
  Other................................... 	 0.0%	 0.0%	 37.5%	 23.1%
 FIAT CHRYSLER..............	 48.4%	 47.5%	 67.1%	 67.3%

 FERRARI.......................	 55.6%	 69.5%	 72.2%	 80.0%

  Ford.................................... 	 70.7%	 71.7%	 72.6%	 73.5%
  Lincoln................................ 	 67.0%	 70.1%	 77.0%	 79.4%
  Mercury.............................. 	 0.0%	 0.0%	 29.6%	 34.9%
 FORD MOTOR CO............	 70.1%	 71.2%	 72.6%	 73.6%

  Buick................................... 	 50.9%	 50.0%	 73.4%	 72.4%
  Cadillac............................... 	 61.2%	 64.0%	 73.3%	 74.2%
  Chevrolet............................ 	 68.6%	 68.2%	 78.3%	 77.4%
  GMC.................................... 	 56.7%	 55.9%	 75.3%	 74.1%
  Other................................... 	 0.0%	 0.0%	 37.8%	 34.4%
 GENERAL MOTORS..........	 63.8%	 63.0%	 76.6%	 75.5%

  Acura.................................. 	 55.6%	 56.0%	 64.1%	 65.9%
  Honda................................. 	 66.1%	 66.6%	 68.1%	 68.8%
 AMERICAN HONDA..........	 65.0%	 65.4%	 67.7%	 68.5%

  Genesis............................... 	 30.6%	 39.8%	 62.9%	 72.6%
  Hyundai.............................. 	 65.1%	 64.0%	 66.0%	 66.2%
  Kia....................................... 	 66.9%	 66.1%	 66.9%	 66.1%
 HYUNDAI-KIA AUTOMOTIVE.	 65.8%	 64.9%	 66.4%	 66.2%

  Jaguar................................. 	 23.9%	 36.0%	 42.7%	 51.6%
  Land Rover......................... 	 53.2%	 53.3%	 55.1%	 56.5%
 JAGUAR LAND ROVER N.A..	 47.7%	 49.7%	 52.8%	 55.5%

 MAZDA.........................	 54.7%	 54.3%	 54.7%	 54.3%

 MCLAREN.....................	 50.0%	 64.2%	 50.0%	 64.2%

  Freightliner.......................... 	 4.3%	 56.7%	 43.5%	 83.3%
  Mercedes-Benz................... 	 59.5%	 67.2%	 59.6%	 67.3%
  Mercedes-Benz Sprinter/Metris.	 70.5%	 74.8%	 72.3%	 75.8%
  Other................................... 	 0.0%	 11.2%	 10.5%	 22.7%
 MERCEDES-BENZ USA......	 59.6%	 67.1%	 59.8%	 67.3%

 MITSUBISHI...................	 43.3%	 45.1%	 43.3%	 45.1%

  Infiniti................................. 	 41.6%	 47.2%	 46.3%	 52.8%
  Nissan................................. 	 60.2%	 62.0%	 61.0%	 63.4%
 NISSAN GROUP..............	 58.1%	 60.3%	 59.3%	 62.2%

 SUBARU.......................	 71.1%	 71.2%	 71.1%	 71.2%

 TESLA..........................	 78.0%	 69.8%	 78.0%	 69.8%

  Lexus.................................. 	 61.4%	 57.7%	 69.3%	 66.5%
  Toyota................................. 	 67.8%	 68.1%	 70.6%	 70.7%
  Other................................... 	 0.0%	 0.0%	 37.1%	 40.6%
 TOYOTA MOTOR N.A........	 66.3%	 66.0%	 70.2%	 69.8%

  Audi.................................... 	 53.7%	 55.6%	 58.6%	 60.8%
  Bentley................................ 	 54.9%	 66.7%	 73.2%	 81.0%
  Lamborghini....................... 	 50.9%	 49.7%	 72.7%	 73.1%
  Porsche.............................. 	 53.9%	 59.6%	 53.9%	 59.6%
  Volkswagen........................ 	 57.2%	 55.3%	 61.1%	 59.5%
 VOLKSWAGEN GROUP......	 55.5%	 55.9%	 59.5%	 60.1%

 VOLVO.........................	 59.2%	 58.8%	 59.2%	 58.8%

  Fisker.................................. 	 0.0%	 0.0%	 0.0%	 0.0%
  Karma................................. 	 28.6%	 0.0%	 28.6%	 0.0%
 WANXIANG....................	 22.2%	 0.0%	 22.2%	 0.0%

 OTHER.........................	 0.3%	 0.3%	 0.3%	 0.3%

 U.S. INDUSTRY TOTAL......	 62.8%	 63.0%	 68.7%	 69.0%

Notes: Experian Household Methodology
Purchases through Nov. 30, 2020
CY=current year; PY=previous year
Only mfr/makes with at least 1 RTM (Return  
to Market event) in the latest rolling 3 months are shown.
Rolling 3 months for each year: September, October & November

SPECIAL DATA SECTION

Tesla Inc. continues to gain speed in the U.S., according to 
data from Experian on Pages 24 and 25 of this issue.

New-vehicle registrations for the automaker grew 18 per-
cent in January compared with the same month a year earlier. 

They also increased 45 percent on a rolling three-month ba-
sis, measured from November 2020 through January 2021. 

Registrations of used Teslas also surged, according to Ex-
perian, increasing 70 percent year over year and 62 percent 
on a rolling three-month basis. 

The figures are significant because the electric vehicle 
maker releases sales numbers on a quarterly basis only, and 
it doesn’t break down figures by country. Registration data 
for 2020 show the company topped Audi to rank fourth 
among luxury brands in the U.S.

The Model Y crossover led the way in January, chalking up 
11,461 of the brand’s 23,974 registrations. 

The Model 3 sedan was close behind, at 10,151.
Tesla’s used-vehicle registrations totaled 4,505 for the 

month, up sharply from 2,656 a year earlier, a reflection of 
the brand’s growing market footprint.

Tesla owners also appear to be fiercely loyal, according to 
a separate vein of Experian data (see chart, left). The brand 
enjoyed a 78 percent loyalty rate among U.S. consumers in 
the three-month period through November.

General Motors ranked second with a 76.6 percent rate. 
To assess loyalty, Experian uses a proprietary formula to 

determine how the vehicles in a household fleet influence 
subsequent purchases. The average manufacturer rate of 
68.7 percent for the latest period takes into account owner-
ship of an automaker’s sibling brands. a
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Have questions for the Automotive News Research & 
Data Center? Email Steve Schmith, executive director, at 

steve.schmith@crain.com or Mary Raetz, director, at 
mraetz@crain.com.


